a htdeadlin deci 


i K 


Vol. 1 No. 18, January 1, 1972 % 
oucivibgy CCONOMICs 


e e Detroit Public Liar 
FTC's New Year resolutions: More aid for consumers = 


© Octane rating to be posted on gasoline pumps 


Federal Trade Commission has issued a trade regulation rule requiring the minimum octane 


rating of gasoline to be posted on gasoline pumps. The rule is scheduled to go into effect on 
March 15. 


The octane rating of gasoline is a simple means of determining how well a gasoline will re- 
sist knocking in the engine. FTC says consumers are to be informed of a gasoline’s octane rating 
because “knocking” can cause damage to automobile engines; use of the proper octane-rated gas- 
oline can control knocking and can save the consumer money if he has been paying for a high 
octane gasoline that he does not need. FTC adds: “Octane should not be confused with other 
features of gasoline and should not be considered the sole factor contributing to gasoline makeup.” 


The rule requires refiners or distributors of gasoline to post the minimum octane number 
on dispensing pumps in a clear, conspicuous and permanent manner. The octane number to be 
posted shall be the average number of the “research” octane number added to the “motor” oc- 
tane number. “Research” octane rating is based on laboratory tests, and “motor” rating is based on 
tests of gasoline during combustion in an auto engine. FTC says the average of the two numbers 
will approximate the “road” octane rating, which is based on actual performance of a car. 


On March 15 (or a little after for some service stations that qualify for certain exemptions) 
you should look for octane ratings on gasoline pumps. Depending on brand, the numbers for 
three grades of gasoline might be numbered 92, 96 and 100. 


© Care labels to be attached to apparel 


Consumers will soon get answers to questions about washing, wringing, fluff drying or dry 
cleaning certain clothes. FTC has issued a trade regulation rule requiring all articles of clothing 
leaving a manufacturer after July 3 to have a permanent label giving instructions for care and 
maintenance. This rule covers all garments, including hosiery, that require care and maintenance 
for their ordinary use and enjoyment. The rule also applies to piece goods sold to consumers 
for home sewing of apparel; piece goods must be accompanied by care labels that home sewers 
can affix permanently to the material by normal household methods—sewing, ironing or the like. 
Care labeling applies to both imported and American-made clothes. 


The rule does not apply to footwear, gloves or articles exclusively for headwear. 
Care-label instructions must 


@ Fully inform the purchaser how to wash, dry, iron, bleach, dry clean and otherwise 
regularly care and maintain a particular article; 

@ Warn the purchaser as to any usual care and maintenance procedures that may seem 
to apply to an article but that actually do not apply to that article—instead, the usual 
procedures might substantially diminish its ordinary use and enjoyment (this applies to 
apparel that appears to be washable, but, in fact, should be dry cleaned, or vice versa) ; 

@ Be made readily accessible to the user (not hidden in a pocket, for example). 








New credit for home buying on the way 


Federal Home Loan Mortgage Corp. and Federal National Mortgage Association (a govern- 
ment sponsored but privately funded corporation) will begin buying conventional mortgages 
this year to provide new credit for families wanting to buy houses. Conventional mortgages are 
those not insured by Federal Housing Administration or not guaranteed by Veterans Administration. 

The FHLMC program will supply about $1 billion for conventional mortgages in 1972 by 
dealing with savings & loan associations. This means S&L’s will have more money to lend to 
families buying houses. FNMA will supply $400 to $500 million to tae housing market through 
conventional mortgages during the year. FNMA deals with commercial banks, mutual banks, 
insurance companies and mortgage bankers, so these financial institutions will also have more 
money for home buyers. FNMA’s plan will make it possible for more families to buy conven- 
tionally financed houses by making as little as 10% down payment; conventional mortgages usually 
require 20 to 30% down payment. 

The two agencies also have set new procedures and issued new mortgage forms. The FNMA 
form allows a borrower to repay his mortgage without penalty and to sell his house and trans- 
fer the mortgage to the buyer. The FHLMC form requires the borrower to pay off the mortgage 
when selling his house. It also charges a penalty in certain cases where the borrower pays 
off his mortgage faster than scheduled in his monthly payment plan. 

FHLMC will begin its program about mid January. FNMA will begin Feb. 14. 

For additional information, contact your local savings & loan association, bank or mortgage 
banker. Or write to Federal Home Loan Mortgage Corp., Washington, D.C. 20552, and Federal 
National Mortgage Association, 1133 15th St., N.W., Washington, D.C. 20005. 


The freeze froze prices 


The nation’s economic stabilization program to reduce inflation has been in effect since Aug. 15, 
and the Cost of Living Council reports that the program is working, that inflation is slowing down. 
@ The Wholesale Price Index, which is the key to future retail prices, demonstrates the virtu- 
ally complete effectiveness of the price freeze. The Index showed a 0.4% decline in September 

(the largest drop in 10 years) with increases of 0.1% in October and 0.1% in November; 

@ The monthly rate of increase in Consumer Price Index has been cut in half—October prices 
were 0.1% above September prices, which were 0.2% above August prices; the October in- 
dex of consumer prices was 3.8% above the October 1970 index, which was the smallest year- 
to-year change since February 1968; 

@ The Food Price Index (a part of the Consumer Price Index) showed no gain in October over 
September ; the index for September decreased 0.8% from the August level. 


@ The Index for Commodities other than food (another component of the CPI) decreased 0.1% 
in October, the first decrease since February, 1971. 


@ The Services Index of CPI rose 0.2% in October compared with a gain of 0.4% in Septem- 
ber and 0.5% in August. 


Labor Dept.’s Bureau of Labor Statistics compiles CPI and the wholesale index. 
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Moving? Here’s advice from ICC 


Interstate Commerce Commission has amended regulations about moving household goods 
to give consumers a better break. Under the old rules, if you questioned the billing weight of 
your furniture, you could request the mover to reweigh the shipment—at your expense. If the net 
weight turned out to be lower than the original billing weight, you would save money on moving 
charges, but you would have paid for reweighing. 


Beginning Jan. 1, ICC’s new rule may save you money all the way around. If you 
suspect the mover’s billing weight is too high, you may request that your shipment be reweighed. 
If the reweight is more than 120 pounds below the billed weight, you will pay a smaller ship- 
ping charge, and you will not have to pay for reweighing. The same is true if, upon reweigh- 
ing, the billed weight exceeds the estimated net weight by 25% or more. 


Note: You still will have to pay for reweighing if the reweight does not fit the 120 
pounds or 25% guidelines. 


® Speak up & be heard: tours, enriched flour & baked products 


Jan. 13 is deadline for filing comments on the Civil Aeronautics Board proposal to provide more 
protection for tourists against the risk of nonperformance by airlines and tour operators who 
fail to pay for or provide essential accommodations which could leave tourists stranded. CAB 
already requires operators of packaged tours and study groups to deposit 20% of their proceeds 
from tour sales with a bank if they do not have a substantial surety bond. The 20% deposit 
must be held until the tour is finished to assure payment for all expenses associated with the 
tour. CAB’s proposal would require tour operators and banks with such deposit agreements to 
file monthly reports showing the total amount of customer deposits paid to the tour operator for 
each tour, the amount of money deposited with the bank for each tour and the amount of 
money that the bank has paid out for purposes of each tour. CAB now requires monthly 
reports only on lump sums not individual tours, which means the 20% deposit could be distribu- 
ted unevenly among the company’s tours, assuring the return of some tourists but stranding 
others. (For details, see Federal Register: Dec. 11, 1971, page 23634.) 


Send 12 copies of written comments to Docket Section, Civil Aeronautics Board, 
Washington, D.C. 20428. 


Feb. 1 is deadline for filing comments on Food & Drug Administration’s proposal to increase the 
amount of iron and nutrients that may be added to enriched wheat flour and baked products. 
(Enrichment is optional, and two-thirds of all flour consumed in the United States is enriched.) 
FDA believes the amounts of iron, calcium, thiamine, riboflavin & niacin should be increased 
to improve the quality of the American diet. 

FDA’s proposal is an alternative to the proposal made April 1, 1971, by American Bakers 
Association and Miller’s National Federation. Their proposal would require iron enrichment 
(1) at a minimum level of 50 milligrams per pound of enriched flour and enriched self-rising 
flour, but not more than 60 milligrams; (2) at a minimum level of 32 milligrams per pound of 
enriched bread and enriched rolls or buns, but not more than 38 milligrams. 


FDA’s proposal would require: 


@ Per pound of enriched flour—40 milligrams of iron instead of the current maximum 
level of 16.5 milligrams; 


@ Per pound of enriched self-rising flour—40 milligrams of iron instead of the current 
maximum level of 16.5 milligrams; 


@ Per pound of enriched farina—40 milligrams of iron instead of a minimum level of 13 
milligrams and no maximum level; 


@ Per pound of enriched bread and enriched rolls or buns—25 milligrams of iron instead 
of the existing maximum level of 12.5 milligrams. 


FDA’s proposal also would alter the amounts of calcium, thiamine, riboflavin & niacin in en- 
riched products. (For details, see Federal Register: Dec. 3, 1971, page 23074.) 


Send comments to Hearing Clerk, Health, Education & Welfare Dept., Room 6-88, 
5600 Fishers Lane, Rockville, Md. 20852. 
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Dear Consumer: 


For more than a year, grocery stores across the country have been experimenting with 
“unit pricing’”—the informative way of posting prices. Unit pricing shows the price you pay 
for each unit of an item—that is, what the cost is per ounce, per square inch, etc. The price of 
the whole package is still displayed as usual. The purpose of unit pricing is to help customers 
with the arithmetic to determine the best quantity buy. 

Grocery stores and food processing and packing companies are monitoring the level of 
consumer interest in and use of unit pricing. Naturally, as more shoppers express an inter- 
est in this new service, stores will apply it to more products on the shelves, and, hope- 
fully additional stores will adopt the system. Conversely, a poor showing could delay or impede 
wide adoption of unit pricing. 

If you do not understand the unit-pricing system, ask a store employee to explain it. 
If you would like the unit price to be posted for more products, tell the manager of the store. 


By all means, request unit pricing if you find it useful but your neighborhood food store does 
not use the system. 


Sincerely, 


New publications 


Neighborhood Consumer Information Center & Low-Income Consumer Protection (300-page man- 
ual to guide organizations in assisting and protecting the low-income consumer; contents 
include specific information about understanding contracts, insurance policies & operations 
of loan companies), published by Neighborhood Consumer Information Center (which re- 
ceives an Office of Economic Opportunity grant) ; available from NCIC, 3005 Georgia Ave., 
N. W., Washington, D.C. 20001; $100. 


The following new publication is available at U.S. Government Printing Office Bookstores or by ordering from 
Manager, Public Documents Distribution Center, 5801 Tabor Ave., Philadelphia, Pa. 19120. When ordering, please 
include stock number and make checks or money orders payable to Supt. of Documents. 

Consumer Education Bibliography (a listing of over 4,000 books, pamphlets, periodical articles, 
audiovisual aids and teachers’ materials relating to consumer interests and consumer edu- 


cation), published by Office of Consumer Affairs; (No. 1971-0-421-220) $1. 


CONSUMER NEws is published the 1st and 15th of each month by the Office of Consumer Affairs, 
Executive Office of the President, to report Federal Government programs for consumers. Use of funds 
for printing this publication approved by the Director of the Office of Management & Budget, October 9, 
1971. Authorization to reproduce any or all items is granted. Editorial address is CONSUMER NEws, Office of 
Consumer Affairs, New Executive Office Building, Washington, D.C. 20506; telephone: (202) 395-4692. For 
sale by the Superintendent of Documents, U.S. Government Printing Office, Washington, D.C. 20402; sub- 
scription $1 a year, payable to Supt. of Documents. 
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